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OUTREACH
• To kick off the Streetcar Modernization Master Plan, RTA distributed a 

survey to help understand how New Orleans feels about our Streetcar 
System.

• Survey* promoted via:
• NORTA channels (social, email, canvassing, earned media)
• Partner email lists 

• Urban League, Convention Center, Clover, Louisiana Landmark 
Society, NORD, Neighborhood Associations (East New Orleans)

• Neighborhood Association presentations
• Lower Garden District, Delachaise

• Timeframe: June 2 – June 30

*This survey used a convenience sample, meaning participation was based on ease of 
access and willingness to participate. The survey was not a representative sample of the 
population, and its results are not statistically significant. However, the results offer valuable 
insights into community preferences and a foundation of input from which to build.



WHO PARTICIPATED
1404 
responses

77% 

Orleans resident/business 
owner along a route

32% 

Ride weekly or daily

13% 

people living with 
a disability

 




 




 
 

 


 



 
  

 
 



 
 

 
 

 
 

 


 


 


 


 


 



CATEGORIES OF SURVEY PARTICIPANTS 
EXAMINED
Evaluated data based on:

• All participants
• Weekly/Daily Riders
• Those living with disabilities
• Black/African American participants
• Non-White participants
• Zip Code

• Uptown (70118, 70115, 70130, 70139)
• Mid-City (70119, 70112)



SUMMARY OF KEY FINDINGS

Perception of safety (vehicle and 
personal) leaned from Medium-Safe 
to Very Safe across all groups.

Reliability, Speed/Efficiency, 
Frequency identified as priority 
areas for improvement.

General support for reducing 
stops and number of crossovers. 
Although those living with disabilities 
showed a preference for keeping the 
current number of stops/crossovers.   # of Crossovers

# of Stops

    



KEY FINDINGS

  

Boarding Style
Participants were open to low-floor / 
level boarding for improved and more 
efficient boarding experiences.



KEY FINDINGS

Look and Feel
The majority of participants 
want to keep the vintage look 
and feel across streetcar lines.

Riders want a system that 
works better—not a system 
that feels different.

    



DETAILED RESULTS



PERCEPTION OF 
PERFORMANCE
Participants were asked to rank their 
opinion of RTA’s performance as it 
related to safety, accessibility, efficiency, 
and reliability. 

Overall, safety (both personal and 
vehicle) had the highest ranking 
performance. Accessibility, efficiency, and 
reliability averaged at a ranking of 3 
across all groups, identifying these areas 
as needing improvement.

Detailed results per group are available 
on the next page. 



PERCEPTION OF PERFORMANCE 
Based on your own personal experience or what you have heard, please rate your opinion 
of the streetcar’s performance in the following categories on a scale of 1 to 5*
(with 1 being poor and 5 being excellent).

All 
Participants

Black/African 
American Non-White Living with 

Disability
Weekly + 

Daily Riders Mid-City Uptown

Personal 
Safety 4 | 5 4 | 3 4 | 5 4 | 5 4 | 5 4 | 5 4 | 5

Vehicle 
Safety 4 | 5 4 | 3 4 | 5 4 | 5 4 | 5 4 | 5 4 | 5

Accessibility 3 | 3 3 | 3 3 | 3 3 | 3 3 | 3 3 | 3 3 | 3
Speed/ 
Efficiency 3 | 3 3 | 3 3 | 3 3 | 3 3 | 3 3 | 3 3 | 4

Reliability 3 | 3 3 | 3 3 | 3 3 | 3 2.5 | 2 3 | 3 3 | 3

*The first number shows the average ranking chosen. The second number shows the ranking selected most often.



TRADE-OFF 
QUESTIONS
The next section of the survey presented 
people with possible changes to the 
streetcar system that could help improve 
speed and efficiency. However, those 
options come with trade-offs. 
Using a sliding scale (see images to the 
right), RTA asked participants to share their 
preferences and willingness to see these 
changes. 



TRADE-OFF QUESTION ANALYSIS

The survey asked how much the 
participant was leaning toward one 
option over the other. 
The spot a participant places the slider 
populates a number between 1 – 100. 
Option 1 is considered 1, and Option 2 
is considered 100. 
To analyze the data, all numeric 
values were broken up in a scale of 1-
5 (see left). 

 

 
 

 

 
 
 

 

 
 

 
 
 

 

 
 

 

  

        



NUMBER OF STOPS: FEWER VS. NO CHANGE

All Responses

    



NUMBER OF STOPS: FEWER VS. NO CHANGE
Daily & Weekly Riders Mid-City Those Living with Disabilities

Non-White Identifying Responses Uptown Black-Identifying Responses



# OF CROSSOVERS: FEWER VS. NO CHANGE

All Responses

    



# OF CROSSOVERS: FEWER VS. NO CHANGE
Daily & Weekly Riders Mid-City Those Living with Disabilities

Non-White Identifying Responses Uptown Black-Identifying Responses



BOARDING STYLE: LOW FLOOR VS CURRENT

All Responses

    



BOARDING STYLE: LOW FLOOR VS CURRENT
Daily & Weekly Riders Mid-City Those Living with Disabilities

Non-White Identifying Responses Uptown Black-Identifying Responses



LOOK & FEEL: MODERN VS VINTAGE

All Responses

    



Daily & Weekly Riders

LOOK & FEEL: MODERN VS VINTAGE
Mid-City Those Living with Disabilities

Non-White Identifying Responses Uptown Black-Identifying Responses



RTA is federally required to make the St. Charles line more accessible to those living with 
disabilities or mobility needs.

(Note: Images to the right are representative examples only.)

On St. Charles specifically, what kind of streetcar would you prefer 
to see that meets ADA-Compliance requirements?  

  

All Responses



On St. Charles St. specifically, 
what kind of streetcar would 
you prefer to see that meets 
ADA-Compliance requirements?  

 

 

 

 

 

 

 

 


 
 


 





 



St. Charles Streetcar Preference 
by Demographic
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St. Charles Streetcar Preference by Ride Frequency

     



 

   
 

 





OPEN-ENDED RESPONSE ANALYSIS
Participants cared about:
• Reliability and on-time performance (dominant theme)

• Iconic nature of streetcar / preservation

• More frequent service and additional capacity

• Better real-time tracking, communication, and app functionality

• Improved accessibility (ADA and easier boarding)

• Expansion of lines and system connectivity

• Better stop amenities (shade, seating, shelter, safety)

• Faster service through operational improvements

• Payment and fare modernization

• Customer service and operator communication



APPENDICES



APPENDIX A: DETAILED OUTREACH ACTIVITIES
Date Organization Tactic
6/2/2026 NORTA Website
6/2/2026 NORTA Email to PAC Members
6/3/2026 NORTA Press Release
6/4/2026 NORTA Social Media (Instagram and Facebook)
6/4/2026 NORTA Newsletter Mailing List
6/9/2026 HDR and TEG Canvassing on St. Charles line
6/10/2026 Times Picayune/nola.com Earned Media
6/11/2026 HDR and TEG Canvassing on Canal line
6/11/2026 NORTA and HDR Canvassing on Canal line
6/12/2026 NORTA Social Media (Instagram and Facebook)
6/15/2026 Lower Garden District Neighborhood Association Meeting Presentation at Meeting
6/15/2026 Urban League of Louisiana Newsletter Mailing List
6/16/2026 Delachaise Neighborhood Meeting Presentation at Meeting
6/16/2026 New Orleans Ernest N. Morial Convention Center Staff Mailing List and Staff Text Blast
6/18/2026 East New Orleans Neighborhood Advisory Commission Newsletter Mailing List
6/18/2026 Louisiana Landmarks Society Newsletter Mailing List
6/22/2026 New Orleans Ernest N. Morial Convention Center Staff Mailing List and Staff Text Blast
6/23/2026 NORTA Canvassing Hotels on Canal and Poydras
6/23/2026 NORTA Speaking at Streetcar Maintenance 6:30 am Meeting
6/24/2026 New Orleans Ernest N. Morial Convention Center Staff Mailing List and Staff Text Blast
6/25/2026 NORTA Social Media (Instagram, Facebook, LinkedIn)
6/26/2026 NORD Newsletter Mailing List
6/22/2026 Clover New Orleans Newsletter Mailing List
6/23/2026 NORTA Canvassing Hotels on Canal and Poydras
6/23/2026 NORTA Speaking at Streetcar Maintanance 6:30 am Meeting
6/24/2026 New Orleans Ernest N. Morial Convention Center Staff Mailing List and Staff Text Blast
6/25/2026 NORTA Social Media (Instagram, Facebook, LinkedIn)
6/26/2026 NORD Newsletter Mailing List
6/29/2026 NORTA Social Media (Instagram and Facebook)
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